DRHORTON

America’s Bouiioter

HUMAN CAPITAL

At D.R. Horton, people come first.

As the nation’s largest homebuilder, we are proud to build 1 out of every 10 new homes in the United
States, having assisted over 870,000 homebuyers throughout the course of our Company history. With
operations in 98 markets across 31 states, we serve a broad geographic footprint. As diverse as the
communities we serve are the talented individuals that comprise our team of hardworking people. They
each bring unique perspectives and fresh ideas that not only make D.R. Horton a better homebuilder, but
also a more inclusive and exciting place to work.

D.R. Horton’s management team is deeply focused on developing its future leaders from within our
existing workforce. We believe this builds long-term focus and continuity to our operations, while also
providing our employees with opportunities for growth and advancement. We are proud to employ
approximately 11,800 people, of which the average tenure is 4.4 years, including an increase of 2,100
employees since the end of fiscal 2020. The average tenure of our executive management team and
homebuilding region presidents is 27 years, our homebuilding division presidents is approximately 15
years and our city managers is greater than 10 years. In recent years, the gender diversity of our
homebuilding division presidents and city managers has grown from only minimal to 15% female leaders.

D.R. Horton is committed to diversity, equity and inclusion. As a company operating in a formerly male-
dominated industry, D.R. Horton is proud that female employees comprise 44% of our workforce. Today,
approximately 25% of our workforce is non-white. Our goal is to continue to improve upon D.R. Horton's
workforce gender, racial and ethnic diversity. This statement is just the beginning; as part of our ongoing
efforts to foster greater transparency with our stakeholders, we plan to eventually publish our annual
EEO-1 data, provide more detailed disclosures surrounding our human capital and workforce
demographics and update our stakeholders on our progress.

All of the above and below data is as of September 30, 2021 (unless otherwise noted) and includes all D.R.
Horton, Inc. entities and Forestar Group Inc.
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Treat the customer like family.

Donald R. Horton, our founder and chairman, has always said, “Treat the customer like family.” Since
the construction of our first home in 1978, we have lived by this motto each day. We are proud to be
America’s Builder — a reputation we earned through the trust of our thousands of homebuyers that we
consider family.

From first-time homebuyers to retired empty nesters, we build homes for every stage of life. Creating
value for our customers is at the forefront of everything we do. This mindset has enabled us to thrive as
the leader of our industry since 2002. As an equal housing opportunity builder, we are proud to serve a
diverse customer base from California to Pennsylvania, Florida to Washington and many states in
between, including our home state of Texas. We do not simply work in the communities in which we
build. We live there, too.

We understand that purchasing a home is the largest investment most people will make in their lifetime.
Our deep commitment to our customers is showcased through our robust home warranty, unique
standard home features and the dedication of our customer care team, which goes the extra mile each
day to assist our homebuyers. Our customer surveys enable us to connect with our homebuyers
throughout their first year of homeownership to ensure they are completely satisfied and delighted with
their new home. In our quest to always continue to improve, we recently re-vamped our survey process
to make collecting feedback from our homeowners more efficient and user-friendly.
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Homebuyer Age!
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Reflects data for homebuyers that utilized DHI Mortgage and closed on their home during fiscal 2021.
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APPENDIX A
2021 EMPLOYER INFORMATION REPORT (EEO-1) - D.R. HORTON, INC.

Not Hispanic or Latino

Hispanic or Latino
Female
Job Categories . Native Hawai American Indian R Native Hawaiian American Indian Totals
Black or African Two or More Black or African . Two or More
Female . or Pacific or Alaskan . or Pacific or Alaskan
American . Races American . Races
Islander Native Islander Native

Executive/Sr Officials & Mgrs 3 - 57 1 - 2 - 1 41 3 - - - 2 210
First/Mid Officials & Mgrs 64 73 982 32 2 19 2 16 537 29 s} 20 5 25 1,809
Professionals 227 69 2076 66 6 26 7 46 414 67 2 16 2 20 3044
Technicians 21 ] 170 17 1 20 1 S 52 4 2 6 = 2 308
Sales Workers 27 141 681 82 2 5 4 28 922 129 4 28 1 35 2209
Administrative Support 98 461 437 45 4 29 2 24 157 243 10 58 10 104 3096
Craft Workers 179 28 737 30 8 12 8 18 103 4 3 1 1 4 1136
Operatives 1 - 6 - - - - - - - - - - - 7
Laborers & Helpers 4 1 7 - 1 - - 1 4 - - - 1 - 9
Service Workers 5 1 19 2 - - - - 2 1 - - - - 20
TOTAL 729 777 5272 275 24 123 24 143 3,646 430 24 129 20 192 1,868
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